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Abstract

The transition from full-time employment to retirement displays many challenges and opportunities. Many retirees face
problems related to financial independence and also face difficulty in upholding of sense of purpose after retirement. In
connection of this, a new path of Hobby-Driven Entrepreneurship is arising for retirees to transform their passions into
income-generating ventures. This Hobby-Driven Entrepreneurship not only generates income source for them but also
engage them in socially and personally in their post-retirement lives. This study outlines the important factors that
influence retirees' verdicts to promote their hobbies as commercial manner. These types of ventures initiatives
demonstrate many challenges as they encounter in sustaining these enterprises. Income generation through these ventures
remain a significant motivator for retirees that support themselves financially and on rising healthcare costs and living
expenses. It is also observed that retirees non-financial initiatives using their hobbies for engaging their time offer them
personal satisfaction, cognitive engagement, and social interaction. Later, this non-financial imitative somehow comes as
driving force toward entrepreneurship. The world is changing with increasing accessibility of technology that continues
facilitating the hobby-driven entrepreneurship. Retirees are using the digital platforms for marketing, sales, and
networking. Using these online platforms, retirees are actively engaging in diverse business ventures like online business,
selling their own handicraft online. However, there are many barriers observed such as digital literacy, market
competition, and financial management challenges hinder their long-term success. This research emphasizes on the
impact of hobby-based entrepreneurship on retirees’ like financial independence, cognitive health, and overall quality of
life. The findings from this study provide useful insights to policymakers, financial planners, and retirees. This study
outlines them for formulation of strategies to create successful and sustainable businesses. This study also encourages
retirees to adopt hobby-based businesses that improve retirees' financial security, mental health, and social connections,
leading to a better quality of life in their later years.

Keywords: community engagement, consulting, corporate retirees, creativity, digital literacy, digital platforms,
entrepreneurial motivation, entrepreneurship, financial planning, financial stability, freelancing, hobby-based businesses,
post-retirement careers, professional experience, purpose after retirement, retiree engagement, self-employment, senior
entrepreneurs

I. Introduction

The traditional view of retirement perceives it as a time to relax after a prolonged period of employment. Nonetheless,
the present retirement life is shifting toward a more active approach to self-employment. The post-retirement phase is not
the end, but a step forward to make this phase more meaningful in term of self-employment with active involvement in
hobbies. In this respect, it has been observed that retirees are turning their personal hobbies and long-term interests into
sources of income and replacing hobbies into new ventures (Daily, 2018). Hobbies, in general, are voluntary and
intrinsically driven activities that people pursue to enjoy and that make them stress free. Hobbies have now become a
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field to earn income which also provides a meaning to lives in term of securing financial stability. During the service
period, people take hobbies as recreational activities. However, in post retirement, hobbies can be placed alongside with
skills and experience that one gains throughout his/her career. Adopting your hobbies using skills and experiences that
you have earned during the career leads to turn your hobbies into structured entrepreneurship activities that provide
financial supplementation, socialization, and personal satisfaction during retirement period (Alimov, 2018; Campbell-
Nowlin, 2024). One can easily be economically benefitted with adopting hobbies as a profession after retirement. In
postretirement, adopting hobbies by the retirees as a profession decreases the dependency over the pension funds and
serves as a cushion for escalating healthcare costs and it increases the life expectancy being a source of additional income
(Sallstrom, 2007). Instead of re-employment, using hobbies as a source of income is a flexible approach and becomes a
personal fulfilling option for retirees. Uses of digital technologies have further enhanced the hobbies into structured
entrepreneurship activities. Online stores, social networks, and content-sharing tools allow retirees to reach global
audiences and to sell product and services with comparatively low barriers to market entry (AbraTax Team, 2023;
Sampson, 2024). In addition to financial considerations, hobby-based entrepreneurship can address significant help in
psychological and social aspects in retirement period. It is viewed that retirement impacts on retiree’s regular routine,
their social interaction and on their sense of identity. These obstacles may be alleviated by living a purposeful life in term
of performing purpose-oriented actions based on individual interests (Alpaio, 2021; Keuter, 2019). Besides, it has been
emphasized that long-term involvement in hobbies is directly linked with good mental health, cognitive stimulation, and
better quality of life in old age (Das and Deoghare, 2022; Khan, 2024). In this juncture, it is also suggested that
involvement in hobbies does not mean that every hobby must be commercialized. Researchers warn that the
transformation of leisure into work is not always a right path. There should be an understanding to balance fun and profit
motives (Itani, 2021). However, the retirees, who adopt these hobby-driven businesses, can be a potentially strengthen
themselves in term of active aging, financial independence, and in self-realization. This study explores self-employment
by integrating interdisciplinary perspectives on hobbies, offering insights into hobby-based entrepreneurship as a
dynamic approach to post-retirement engagement.

II. Literature Review

To understand hobby-driven entrepreneurship, it's essential to first define what a hobby is. According to Daily (2018),
hobbies are voluntary, intrinsically motivated activities pursued for enjoyment, personal meaning, and self-expression
rather than out of compulsion or financial need. The motivation of retirees upholds the difference between hobbies and
formal employment in their life. It is observed that hobbies motivate people towards their passion that relax the mind and
keep them stress free whereas job work somehow only motivate people to earn income. Nevertheless, the line between
a hobby and a job work is very thin, but it has been noticed that hobbies based entrepreneurships turn into big
commercial business in later stage, according to Alimov (2018). In the process of hobby-driven entrepreneurship, people
purposefully transform their leisurely activities into profit making in the venture and also enjoy their hobby as a passion
(Milanesi, 2018). Hobby-based entrepreneurship is usually opportunity-driven, value-driven and closely tied to necessity-
based entrepreneurship (Pina e Cunha et al., 2024). This type of entrepreneurship balances adequately with the needs of
retirees, offering them flexibility, independence and meaningful work in retirement.

Theoretical Frameworks Informing Hobby-Driven Entrepreneurship: Various theoretical ideas shed light on the reasons
and methods by which retirees venture into hobbies. Serious leisure theory offers a conceptual framework that emphasize
on long-lasting activities to create a sense of identity and bring long-term happiness. Retirees turn their hobbies into
business and these hobbies become serious leisure activities in their life. They show persistence on work hard using their
special skills and feel closely connected to what they do. (Senthil Kumar and Chauhan, 2023). The entrepreneurial
alertness theory also explains how people identify and exploit opportunities within their environments in their life
(Kadile and Biraglia, n.d.). In this regard, retirees should be more alert to grape opportunities according to their hobbies
to identify niche markets and unmet needs in their areas of interest by putting them in a privileged position within the
ecosystem of entrepreneurship. It has been explained that the creative economy framework upholds the economic
importance of creativity, culture, and personal expression in people lives (Alimov, 2018). In this context, hobbies do not
simply serve as a source of leisure but may also become a catalyst for innovation and microenterprise development. The
design-based entrepreneurship analysis offered by Blumencweig (2020) provides the additional contribution how a
systematic organizing of creative leisure activities can be transformed into a sustainable business.
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Motivations for Hobby-Driven Entrepreneurship in Retirement: Retirement entrepreneurship, which is hobby-
driven, is mainly due to the inclination of retirees to retain financial stability but remain purposeful, identifiable and
active in some form of activity after retiring. These motivations can be better understood by the following descriptions:

a.

http://jier.org

Financial Motivations: Monetary stability is the key factor that has been a major driving force of hobby-based
entrepreneurship among retirees. According to Séllstrom, S. E. (2007) people with high leisure competence can
possess hidden economic power that is activated in the times when traditional revenue streams are low. Retirees
find the ways to earn more income without involving in full time work and want to decrease dependency on their
pension fund . Retirees seek to monetize their hobbies through crafts, consulting, content creation, and service
provision. Empirical and practitioner-oriented research also shows how retirees have successfully monetized their
passions through crafts, consulting, content creation, and service provision (Sampson, 2024). These projects tend
to be the sources of additional income, enabling retirees to balance their financial needs with their lifestyle
choices.

Psychological and Social Motivations: Although financial aspects matter, it is always found that psychological
and social motivations are as well as more important. Retirement has the potential to break identity, routine and
social networks, resulting in lower well-being (Campbell-Nowlin, 2024). The entrepreneurship by hobby
provides a way to rebuild the life with a sense of purpose and self esteem. According to Alpaio (2021), hobbies
encourage empathy, patience, and self-development which contribute to the well-being of humans and for social
interactions. On the same note, Das and Deoghare (2022) establish that having a sustained experience with the
hobby creates favourable attitudes and resilience. In the case of retirees, these benefits are multiplied because
their hobbies can become entrepreneurial activities and that brings the dimensions of success and appreciation.
The study by Keuter (2019) also supplements the efficacy of hobby engagement can improve the quality of life
even in case of a major health challenge.

Health, Well-Being, and Quality of Life Outcomes: Hobby engagement in retirees welcomes them for better
health and well being in later stage of life. Long-term engagement in purposeful activities is linked to cognitive
stimulation, reduced stress, and improved emotional control (Khan, 2024). These advantages are especially
relevant to a retired person seeking to maintain mental alertness and emotional stability. These effects can be
increased by hobby-driven entrepreneurship as it contributes to goal-setting, problem-solving and socializing.
The researcher Campbell-Nowlin (2024) emphasizes that characteristics of hobby-based ventures, such as
autonomy and work-life integration are closely connected with job satisfaction and overall well-being, regardless
of the context of regular employment.

Challenges and Tensions in Monetizing Hobbies: The entrepreneurship based on hobbies is not without its
difficulties, although it has advantages. The retirees might not have formal training in the field of business, digital
literacy, or marketing skills, which stands as a source of obstacles to the sustainability of the venture (Campbell-
Nowlin, 2024). Online marketplace competition may also be a fierce reality, and it needs differentiation and
strategic positioning (Milanesi, 2018). Besides, researchers warn against over-commercialization of leisure. The
author, Itani (2021), believes that turning hobbies into sources of income may diminish intrinsic motivation in
case poorly handled. According to Pina e Cunha et al. (2024), this stress is defined as a paradox where pleasure
and economic promptness exist in an uncomfortable relationship with each other. Retirees have to thus find that
balance between passion and pressure to maintain the personal sense of their hobbies.

Digital Platforms and Structural Enablers: Digital technologies are an important enabling factor in the hobby-
based entrepreneurship. Online marketplaces, social media, and content-sharing sites are examples of platforms
that lower the barriers to entry and increase the reach of the market (AbraTax Team, 2023). These tools are also
very beneficial to retirees as they allow home-based businesses that are not restricted to physical and lifestyle
limitations. Retirees who continue to do learning and developing their skills have a higher chance of maintaining
their business and adapt to their changing trends of market environments (Kadile and Biraglia, n.d.; Khan, 2024).

Societal and Intergenerational Context: This trend of entrepreneurship as a hobby can be seen as a larger trend
in the society towards work as a passion. According to the surveys, younger generations are becoming more
focused on personal interests rather than traditional job stability (Press Trust of India, 2021). Although there are
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small differences in motives and limitations among retirees. The tendency in retirees implies a cultural re-
evaluation of hobbies as a source of legitimate income and identity. Retirees add their unique values to the
landscape on hobbies based business with their experience, credibility and patience. Nevertheless, the
technological fluency and growth orientation create difference in thought process , but necessity of specific
support mechanisms may be considered a main strengths among retirees (Sampson, 2024).

The literature review illustrates that the hobby-motivated entrepreneurship is an interesting and versatile avenue through
which retirees can supplement their financial needs, gain personal fulfilment and stay active. Based on the theoretical
concepts of serious leisure, entrepreneurial alertness and creative economy, hobby ventures allow the retirees to combine
passion and purpose so that they can avoid complexity in transitions phase in the later life.

II1. Research Gap

Although, current literature review provides the useful information about hobby-based entrepreneurship among retirees,
but, there are still important gaps in the research, especially because most of the studies focused on retirees’ attitudes,
motivations, and explained benfits. While very few studies emphasizes on the process how retirees actually turn hobbies
into income. More detailed research into the process that accompanied this transition, i.e., the revelation of a hobby and
its expansion into a working business would be more helpful to the would-be retiree entrepreneurs. Secondly, the use of
digital platforms and online tools is widely discussed to support the development of hobby-based businesses, but, there
are very few studies have investigated the difficulties that retirees encounter when working with these tools. Research on
the methods that overcomes barriers of digital literacy among retirees, regarding adopting online marketing business
strategies, use of e-commerce platform or other platform, are not been illustrated. Third, the majority of the researches
consider the overall advantages of entrepreneurship, whereas limited research is devoted to the long-term sustainability
of the hobby-based business among retirees. The next round of research might look at how the retirees cope with
expansion of the business, competition and profitability in the long run. Lastly, some competition in the markets is stated,
but further studies should help to comprehend how retirees can find niches in saturated markets and which of the
strategies will make them successful in the long term in this process.

IV. Objectives of study

1. To examine how retirees convert their hobbies into income-generating businesses.
2. To explore the challenges retirees face when using digital platforms and online tools for hobby-driven
entrepreneurship.

3. To analyze the long-term sustainability and growth strategies of hobby-based businesses for retirees.
V. Methodology

In this research on “Hobby-Driven Entrepreneurship: How Retirees Turn Their Hobbies into Money-Making
Businesses”, this study adopted a quantitative and qualitative data approach to ensure that the findings are measurable
and reliable. A structured questionnaire was developed as the primary tool for data collection and to gather responses
from retirees. A sample size, that is statistically important and can be handled with ease based on the resources, has been
calculated with 90% confidence level, Z = 1.645, p = 0.5 and margin of error about 10% comes out to be 64. The study
was conducted in the demographic area of Delhi NCR region using convenience sampling method on retirees. The data
was collected through the duly structured questionnaires. The information gathered on the questionnaires comprises of
both the quantitative and qualitative data. The quantitative data is collected with the help of closed-ended questions
(including multiple-choice questions), which evaluated the aspects related to motivations that transform hobbies into
businesses as income source. The qualitative data is collected via open-ended questions to find out the personal
experience, problems and approaches that retirees observed in their businesses driven by hobbies.

VI. Analysis

Statistical Analysis: The sample consisted of 58 male and 6 female retiree participants. The data as collected is
organized by age, level of education, the amount of their previous professional experience, their hobbies, and their
motivations towards starting their post-retirement activities. The age-based distribution of participants segments was as
age of 56-60 (18 participants), the age of 61-65 (17 participants), the age of 66+ (17 participants), and the age of 50-55
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(12 participants). The questionnaire was designed to collect information on participants’ age, gender, education level,
prior professional experience, hobby type, reasons for starting, motivation, activity frequency, platforms used, and long-
term vision. The main motivation behind post-retirement venture was to earn money, personal interest, and need of a
purpose after retiring and imparting experience. It is worth noting that, financial incentives were given priority by the 56-
60 age group while 66-and-above age brackets showed more appealing to purpose, and sharing expertise instead of
making money. On the same note, participants of different age group reflected different plans concerning their ventures
in view of their long-term vision. The findings showed that one-fourths of the respondents planned to start a part-time
business, one-fifths sought full-time enterprises, and one-thirds of them were busy in other portfolio whereas 42-percent
of total participants sought other alternate activities. The age group of 56-60 showed the more tendencies towards having
full-time businesses as compared to 66+ as 66+ were more involved in small hobbies and non-commercial activities.
These findings imply that younger retirees (50-60 years) were more concerned about using structured business models,
whereas the older retirees (61+ years) were more concerned to leisure-based or knowledge-sharing interactions. The Karl
Pearson correlation coefficient analysis was used to examine the connection between the all relevant and important
variables that contributed to post retirement ventures. A significant positive correlation (r > 0.7) was found between
motivations and long-term engagement decisions. The correlation between participants response generate income under
Motivation and participants response full-time business under long-term vision was very high (r = 0.95), which indicates
that people who are driven by financial stability likes full-time business ventures instead of part-time work. On the same
note, it is evident that there was a close association between the two variables (Generate Income under Motivation factor
and Other under Long- term Vision factor), with the correlation being 0.79, suggest that people concentrated on income
and choose the alternative ways of earning. Similarly, correlation between the response Personal Passion under
Motivation & response other under long term Vision was 0.89. The correlation between responses (find purpose after
retirement under motivation and response small hobby under long- term vision) was 0.97. This demonstrates that retirees
who feel need personal fulfilment or purpose will also tend to concentrate on hobbies and other unconventional activities
instead of full-fledged businesses. Also, the correlation between responses (share expertise under motivation & part-time
business under long term Vision) was 0.89. It means that those who want to share their knowledge and experience will be
more willing to impart their experiences and will involved in part-time activities rather than passive or casual hobbies.
On the contrary, the correlation between Personal Passion and Small Hobby was negative. It indicates that those who are
driven by just passion are likely to pursue formal programs e.g. business or professional consulting instead of casual
activities. Similarly, a moderate negative relationship between Generate Income and Small Hobby was observed. It
indicates that people who give their financial stability more importance will adopt hobbies as their main activity after
retirement. It is also observed that retiree who wants purpose in life that retirees will focus on part-time business models
but will tend to move towards with small hobbies or community-based life activities. The correlation between Share
Expertise and Small Hobby (-0.76) also posits a negative relationship. It outlined that people who desire to impart their
expertise will focus on structured part time work and not hobbyist work. The education level and the past professional
experience (r = 0.3127) show that there is a moderate positive relationship and therefore education factor in retirees life
will reflect in their professional experiences. On the same note, the correlation of the professional experience in the past
with the type of hobby (r = 0.4512) is an indicator that professional backgrounds can be a determinant of the nature of
hobbies pursued by retirees. As an example, corporate or self-employed experience retirees will construct structured
leisure activities like consulting, freelancing, or teaching whereas less experience retirees will follow recreational
activities, like crafts, gardening, or baking. Conversely, the relationship between the hobby type and reason of starting
demonstrates a weak negative dependence. It means that there are no significant reasons why someone starts the hobby.
This implies that hobbies are the individual preferences that provide motivation to retirees and if hobbies are pursued
with passion, it will turn out to income generating venture or give sense of individuality or provide internal satisfaction to
serve people in social life

Quantitative Analysis:

1. Hobby Types and Their Popularity: Baking and cooking become the most popular activity which attracts retirees
of different educational backgrounds and work levels. Other areas that are dominant include photography and
fitness or health coaching. This is the combination of creative and skill-based activities. Trending activities
include consulting, freelancing, writing or blogging that people do for capitalizing on their profession.

http://jier.org 2927



Journal of Informatics Education and Research
ISSN: 1526-4726
Vol 5 Issue 4 (2025)

2. Motivation behind Starting Hobby Ventures: The main reason to start hobby businesses by retirees is to secure a
purposeful and meaningful life after retirement. This reason is common among retirees of all ages. Another
important reason is to make extra income so that they can overcome the expenses of healthcare and support for
their wealthy lifestyle. Many retirees also start these activities because they are passionate or want to use and
share their skills.

3. Platforms Used: Internet marketplaces and social media like Facebook and Instagram, are the new types of
marketing and sales platforms. Retirees who have less technical skills are likely to depend on the physical
market to sell physical products. In this regard, retirees should be more digitally literate so that they can easily
use these platforms. Also, the presence of personal websites or blogs can change the business presence in term
of branding the product line.

4. Activity Frequency and Long-Term Vision: The rate of involvement in hobby ventures is dependent on
motivation and long-term objectives. The involvement in the businesses is very important for retirees. If retirees
seek to earn more than they should focus on business regularly and frequently rather than occasionally.
Regarding long term vision, retirees should adopt a full time businesses rather than part time businesses.
Whereas it is observed that smaller-scale hobbies are typically helpful for retiree’s satisfaction and helpful to
interact with the community.

5. Insights by Age Group: It is observed that retirees between 50-55 years of age are more focussed toward part-
time enterprises or earning money by freelancing, consulting, or handicraft. The 56-60 segments are the one that
tries new skills or uses professional knowledge in fitness coaching and cooking. The 61-65 age group, it is a
combination of passion projects and financial endeavours and frequently makes use of experience in teaching,
tutoring, or consulting. Seniors aged 66 and older are more concerned about finding meaning and being active,
practicing such hobbies as gardening, writing, and fitness coaching.

6. Education and Professional Background: The type of hobbies people choose often depends on their education.
Graduates and postgraduates are more likely to choose hobbies like consulting, freelancing, teaching, or
tutoring. On the other hand, retirees with a high school education may prefer practical hobbies such as cooking
or gardening. Professional background also affects hobby choices. People who worked in corporate jobs often
move into consulting, freelancing, or health coaching after retirement. In contrast, self-employed individuals
usually have an entrepreneurial mindset and may explore a wider variety of hobbies.

7. Challenges and Opportunities: Using digital platforms can be difficult for retirees those who do not have much
technical expertise. This can make it hard for them to use social media or websites. However, these challenges
can be overcome. Retirees can be encouraged and supported to use digital platforms to reach more customers.
Workshops and training sessions on how to use online tools can help them especially those who want to turn
their hobbies into businesses and want to sell their products or services to others online.

In this study, both statistical analysis and qualitative findings, explore how retirees choose their hobby in term of
ventures after retirement based on their personal motivation, financial needs, and past work experience.

VII. Discussion

The study highlights that retirees use to transform their hobbies into income-generating ventures on the basis of their
motivations and needs like financial necessity, personal passion, and the need for purposeful and meaningful life. The
most popular hobbies are found like cooking, baking, photography, freelancing, consulting and fitness coaching. It has
also observed that prior professional experience also influence to hobby structure. The corporate retirees often pursue
hobbies like consulting or freelancing. Self-employment retirees demonstrate greater entrepreneurial tendencies. Age-
wise trends indicate that retirees between 50-60 years are more interested in structured business models and often like to
do full-time or part-time ventures. In contrast, older retirees (61+) often prefer smaller-scale hobbies which provide them
in personal satisfaction, help them in social engagement and provide edge for knowledge sharing. A strong correlation (r
=0.95) between income generation and full-time business confirms that financial security elevate retirees to do structured
entrepreneurship instead of engaging in leisure-based activities. It is also learnt that retirees feel difficulty in adopting of
digital platform like online marketplaces, social media, and personal websites for sales and marketing. This constraint
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adversely affects their businesses. Retirees who know the importance of digital literacy plan their business effectively in
term marketing their product and services. In this regards, it is very important for retirees to attend training programs on
digital marketing and e-commerce so that they can expand their customer base and improve profitability. Retirees
showed their different perspectives for sustainability and long-term growth strategies for their hobby driven ventures.
Retirees who want financial security, they engage themselves in frequent activities to ensure consistent income flow.
Some retirees do hobby business activities occasionally to allow flexibility in their retirement lifestyle. The correlation
analysis shows a negative correlation (-0.76) between expertise sharing and small hobbies. It indicates that retirees who
wish to share knowledge use to do structure part-time work over casual hobbies. To support retirees in their
entrepreneurship, policymakers, financial institutions and NGOs can play a important role by offering skill-development
programs and business mentorship. Digital literacy workshops can help retirees to understand to use online platforms for
their market reach and business needs. Hobby -driven entrepreneurship allows an opportunity for retirees to strengthen
these ventures, ensuring long-term success and well-being for retirees.

VIII. Recommendations

There are a number of strategic interventions needed in order to increase the success and sustainability of hobby-based
entrepreneurship in retirees. To begin with, the digital literacy training programs are to be implemented to make the
retirees use the online platforms, including social media, online stores and other digital marketing tools efficiently. Such
programs will be able to fill the technological divide between retirees and enhance their access to the market. Second,
retirees who open small businesses should be given financial aid and incentives like micro-loans, grants or tax subsidies.
Availability of cheap financing and financial advices can assist the retirees to maintain and expand their businesses.
Third, retirees should be provided with the necessary skills in business planning, pricing strategy and interaction with the
customers through mentorship and business development workshops conducted by experienced entrepreneurs.
Government agencies, NGOs, or even private organizations can hold such workshops. Fourth, the community networking
programs should be promoted to develop the support system where the retirees can share their knowledge, cooperate, and
promote their products together. Lastly, the concept of health and well-being support must be built in such a way that the
involvement of the entrepreneur does not produce stress or fatigue. The combination of business and pleasure will help
the retirees to gain financially and emotionally out of their actions.

IX. Future Implications

The research offers significant information on the developing role of retirees in the field of entrepreneurship and it put
some responsibility on the part of policy-making, corporate retirement policies, and social development projects. Future
studies would be outlines the role of industry-specific entrepreneurial and further opportunities of retirees in determining
which industries offer the most sustainable income offers. Furthermore, the analysis of gender-dependent tendencies in
the hobby-related entrepreneurship may provide a more profound insight into remove biases related to males and females
entrepreneurship businesses. Subsequent research on the psychological consequences of entrepreneurial involvement on
the well-being, mental condition, and social assimilation of retirees may be highly contributing to the retirement
planning. With the ever-growing digital tools with changing economy conditions, future researchers should further
explore the ways in which emerging technologies including Al-driven marketplaces can be scaled to satisfy the needs of
retirees. The promotion of more inclusive digital infrastructure will be one of the ways to make ensure that retirees
should actively participate in the changing entrepreneurial environment.
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