Journal of Informatics Education and Research
ISSN: 1526-4726
Vol 4 Issue 1 (2024)

The Role of Media in Shaping Perceptions of Women's Empowerment:
Challenges and Opportunities for Change

Bhup Singh Gaur?
'Head and Associate Professor, Department of Sociology, D. G. C Gurugram, Haryana (India)
gaurbhupsingh@yahoo.com

Binoyjyoti Das?
2Sociologist, Secretary, TG-03 Human Rights and Global Justice, ISA
binoyjyotidas@gmial.com

Dr. Apoorva Misra®
3Assistant Professor, School of Law, Alliance University, Bengaluru (India)
apoorvamisra28@yahoo.com

Dr. Sanjeeb Mallick*
“Department of Anthropology, BBK College, Nagaon, Barpeta, Assam
sanjeevmallick@gauhati.ac.in

Dr. Jigneshkumar B. Patel®
SAssistant Professor, Kalol Institute of Management, KIRC Campus, Kalol-382721,
Dist. Gandhinagar, Gujarat
jigneshpatel2411@gmail.com

Monika®
8Assistant Professor, Mangalmay Institute of Management and Technology, Greater Noida,
Delhi NCR, India
monika2job@gmail.com
Abstract
This paper delves into the complex role of media in influencing perceptions of women's empowerment, highlighting the
various obstacles and possibilities for transformation. Through a meticulous examination of the available literature, this
study offers valuable insights into the impact of media on societal perceptions of women's empowerment. The paper
thoroughly examines the portrayal of women in traditional media outlets and the changing landscape of digital platforms
by analysing secondary data from various academic sources. The findings shed light on the intricate relationship between
media portrayals and efforts to empower women, underscoring the importance of actively analysing media stories to
promote substantial advancements. The study highlights the impact of media on shaping and reinforcing societal views
on gender, which in turn can shape public opinion and policy decisions. Moreover, the analysis highlights the
significance of digital media in offering fresh avenues for women's voices, while also posing novel obstacles like online
harassment and misinformation. In conclusion, the paper highlights the significance of media literacy and advocacy in
addressing gender stereotypes and advancing gender equality. There is a need for greater awareness and education to
empower audiences to evaluate media content in a discerning manner, resulting in a more balanced portrayal of women
in media stories.
Keyword: Media Influence; Women's Empowerment; Gender Perceptions; Media Representations; Digital Platforms;
Media Literacy; Gender Equality

Introduction

The role of media in shaping perceptions of women's empowerment has received considerable attention in current
discourse. The impact of media on societal attitudes towards gender roles and equality is undeniable, given the
widespread use of various media platforms and the growing interconnectedness of global audiences. The media, in its
diverse forms such as television, print, digital, and social platforms, wields significant influence in shaping and either
questioning or reinforcing conventional gender norms. The media's influence on women's empowerment is both intricate

http://jier.org 1550


mailto:gaurbhupsingh@yahoo.com
mailto:binoyjyotidas@gmial.com
mailto:apoorvamisra28@yahoo.com
mailto:sanjeevmallick@gauhati.ac.in
mailto:jigneshpatel2411@gmail.com
mailto:monika2job@gmail.com

Journal of Informatics Education and Research
ISSN: 1526-4726
Vol 4 Issue 1 (2024)

and diverse.

The media has a remarkable ability to amplify the voices of women, shed light on the pervasive issue of gender
inequality, and present positive role models that serve as a source of inspiration and empowerment for women all around
the world. For example, studies have shown that campaigns and narratives that portray women in leadership positions,
support women's rights, and question unfair practices can contribute to a more forward-thinking perspective on gender
equality (Akhter & Naheed, 2014; Lata, & Jukariya, 2018 and L. Das, 2023). On the other hand, the media has the
potential to perpetuate damaging stereotypes and further marginalise and objectify women. Many studies have
highlighted the narrow portrayal of women in traditional media, which tends to prioritise beauty and domesticity rather
than their professional and intellectual accomplishments (Santoniccolo et al., 2023; Middleton & Turnbull, 2021). It has
been noted that digital platforms have brought about a democratisation of content creation. However, it is important to
acknowledge the risks associated with these platforms, including online harassment and the dissemination of
misogynistic content (Kausar et al., 2024).

This paper seeks to explore the intricacies of this relationship through the utilisation of a systematic literature review
methodology. The study delves into the portrayal of women in traditional media outlets and the changing landscape of
digital platforms by analysing secondary data from various academic sources. The findings shed light on the intricate
relationship between media portrayals and efforts to empower women, underscoring the importance of analysing media
narratives in a thoughtful manner to promote significant advancements. In conclusion, the paper highlights the
significance of media literacy and advocacy in addressing gender stereotypes and advancing gender equality. This is
supported by the works of Cornwall (2016) and Porter et al. (2019). This in-depth examination offers valuable insights
for researchers, policymakers, and advocates dedicated to promoting gender equality in media representations.

Literature Review

An extensive literature analysis shows that media’s impact in women's empowerment is multifaceted. Akhter and Naheed
(2014) and Narayana and Ahamad (2016) show that media can accelerate women's empowerment by spreading
information, facilitating public discourse, and challenging gender stereotypes. Conversely, Santoniccolo et al. (2023):
Middleton and Turnbull (2021) and Rani, et al., (2022) show that mainstream media promotes gender stereotypes and
objectification, posing considerable barriers to gender equality.

Positive Contributions of Media

The media has the power to amplify the voices of women, shed light on gender inequality issues, and present positive
role models that inspire and empower women on a global scale. For instance, Akhter and Naheed (2014) explore the
impact of media campaigns on women's rights and the heightened awareness of gender issues they have achieved. These
campaigns frequently portray women in positions of leadership, advocating for their rights and challenging
discriminatory practices, which can help cultivate a more progressive societal perspective on gender equality.

In the same vein, Narayana and Ahamad (2016) highlight the significance of media in offering a platform for women's
narratives and experiences. This can effectively challenge stereotypes and foster a more nuanced comprehension of
women's societal roles. Media has the potential to play a crucial role in shaping societal attitudes and empowering
women by fostering public discourse and presenting positive portrayals of women.

Furthermore, digital platforms have become important arenas for promoting women's empowerment, alongside
traditional media. Kadeswaran, Brindha, and Jayaseelan (2020) emphasise the positive impact of social media in
promoting women's empowerment. They discuss how social media facilitates the exchange of information and the
formation of supportive communities for women's issues. Social media campaigns, like #MeToo, have been instrumental
in raising awareness about sexual harassment and violence against women, sparking a worldwide dialogue and rallying
support for survivors.

Porter et al. (2019) thoroughly analyse the impact of mobile phones on empowering women in sub-Saharan Africa. The
study sheds light on how access to digital technologies can open up new avenues for education, employment, and social
interaction for women in the region. Mobile technology has opened up new opportunities for women to access
information and resources, empowering them to make informed decisions and improve their livelihoods.

In their study, Summers et al. (2020) explore the impact of digital media on women's empowerment in Maasai
communities. They highlight the role of digital platforms in enabling women to participate in social and economic
activities. Nevertheless, they acknowledge the importance of overcoming obstacles like limited digital literacy and access
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to technology, which can hinder the potential advantages for women in marginalised communities.
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Figure 1: Positive Contributions of Media

Challenges and Negative Impacts

Despite these benefits, media can also lead to damaging stereotypes, objectification, and women's
marginalisation. Santoniccolo et al. (2023) shed light on the portrayal of women in mainstream media, which tends to
focus on beauty and domesticity rather than their professional and intellectual accomplishments. These portrayals have
the potential to reinforce traditional gender norms and impede progress towards achieving gender equality.

In their recent study, Middleton and Turnbull (2021) delve into the impact of advertising and media content on
reinforcing gender stereotypes. They highlight the fact that even well-intentioned campaigns can unintentionally
contribute to the perpetuation of harmful norms. Take, for instance, certain advertisements that claim to empower women
by featuring accomplished women. However, these same advertisements can also perpetuate unattainable ideals of beauty
and success, potentially harming women's self-confidence and ambitions.

In her analysis, Kumari (2024) delves into the complex dynamics of social media, highlighting its potential as a platform
for women to express themselves and fight for their rights. However, she also sheds light on the darker side of this digital
realm, where women are vulnerable to cyberbullying and harassment. Social media's anonymous nature can empower
wrongdoers, creating a difficult and unsafe space for women to navigate.

Nirmala (2015) brings attention to the problem of tokenism in media, emphasising how the portrayal of women in media
content is often shallow and neglects to tackle underlying issues of inequality. This representation may create the false
impression of progress, while the underlying gender biases remain unchallenged.
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Figure 2: Challenges and Negative Impacts of Media:

Digital Media and Social Platforms

The digital landscape presents a range of possibilities and obstacles for promoting women's empowerment. The rise of
digital platforms has revolutionised content creation, providing women with an unprecedented opportunity to share their
stories and perspectives on a global scale. On the other hand, there are potential downsides to consider, including the
possibility of online harassment and the dissemination of misogynistic material.
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Porter et al. (2019) provide a comprehensive analysis of the impact of mobile phones on women in sub-Saharan Africa.
The study emphasises the positive effects of digital technologies in terms of education, employment, and social
engagement for women in the region. Nevertheless, it is worth mentioning that digital platforms have the potential to
worsen pre-existing inequalities, as access to these technologies is not equally available to all women.

In their study, Kausar et al. (2024) delve into the effects of e-journalism on raising awareness about gender equality and
women's empowerment. The authors present a balanced perspective on the impact of digital media, highlighting its
potential for promoting progressive ideas and mobilising support for women's rights, while also acknowledging its
potential for spreading misinformation and harmful stereotypes.

Methodology

This study utilises a systematic literature review approach to examine previous research on the impact of media on
shaping perceptions of women's empowerment. A wide range of academic sources, such as scholarly articles, journals,
and conference proceedings, have been carefully analysed and combined to offer a thorough and extensive understanding
of the subject matter. This approach guarantees the thoroughness and accuracy of the findings by carefully choosing and
assessing relevant literature. It also allows for the identification of important themes and trends in the literature.

Discussion
Table 1: Research’s Discussion
Aspect Analysis Findings/ldentification
Media Examined portrayal of women in media Found both positive and negative representations
Representations
Gender Stereotypes Investigated perpetuation of stereotypes | Identified reinforcement of traditional gender norms
Role of Social Media Explored impact of social media on Found potential for amplifying women's voices
empowerment
Media Literacy Assessed need for media literacy Identified the importance of critical engagement
initiatives with media

The discussion highlights the complex relationship between media portrayals and the empowerment of women, as seen
by the wide range of viewpoints found in the literature. Media platforms provide unprecedented opportunity for women
to elevate their voices and push for change. However, they also propagate detrimental stereotypes and reinforce
established power relations. The contrast between these two perspectives highlights the intricate influence of media in
moulding how women's empowerment is perceived.

Media possesses the capacity to exert significant influence in promoting women's empowerment. The research conducted
by Akhter and Naheed (2014) and Narayana and Ahamad (2016) have effectively advocated for women's rights and
raised awareness on gender issues through various campaigns and activities. These programmes frequently portray
women in positions of leadership, pushing for their rights and confronting discriminatory practices, therefore promoting a
more advanced social perspective on gender equality. In addition, social media platforms offer a venue for women to
share their narratives and encounters, so challenging preconceived notions and fostering a more nuanced comprehension
of women's societal responsibilities (Kumari, 2024).

Nevertheless, the media also poses considerable obstacles to the advancement of women. The portrayal of women in the
media is frequently constrained, with an emphasis on beauty and domesticity rather than their professional and
intellectual accomplishments (Santoniccolo et al., 2023). Moreover, advertising and media material have the potential to
strengthen gender stereotypes, unintentionally sustaining detrimental societal expectations that affect women's self-
confidence and ambitions (Middleton & Turnbull, 2021). Women's engagement and safety online are disproportionately
affected by cyberbullying and harassment on social media platforms, which are additional difficulties in the digital
ecosystem (Kadeswaran et al., 2020).

Furthermore, the presence of tokenism in media portrayal, unequal gender distribution in media ownership and control,
and cultural obstacles add complexity to the connection between media and the empowerment of women (Nirmala, 2015;
Lata & Jukariya, 2018; Summers et al., 2020). These problems highlight the necessity of adopting a comprehensive
strategy that encompasses media literacy, activism, and structural modifications in media production and ownership to
effectively tackle the intricate dynamics involved.
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To summarise, whereas media provides tremendous prospects for advancing women's empowerment, it also poses
considerable obstacles that necessitate thoughtful examination and collective endeavours to resolve. Through a careful
analysis and active support of media narratives, as well as promoting inclusive and varied portrayals, society can strive to
fully utilise the power of media in promoting gender equality and empowering women.

Result/Findings
Table 2: Research’s Findings

Key Point Key Analysis Result

Media campaigns featuring women in leadership roles
can advocate for women's rights and challenge
discriminatory practices

Positive media representations can inspire and

Positive Media can accelerate women's empower women globally
Contributions empowerment through campaigns and | Social media facilitates information exchange and the
positive portrayals formation of supportive communities for women's
issues

Mobile technology can provide access to education,
employment, and social interaction for women in sub-
Saharan Africa

Mainstream media often portrays women in a limited
manner, emphasizing beauty and domesticity

Advertising and media content may unintentionally
reinforce harmful gender stereotypes

Challenges and Media can perpetuate stereotypes and | Social media platforms can expose women to
Negative Impacts marginalize women cyberbullying and harassment

Tokenism in media representation may create false
impressions of progress without addressing underlying
gender biases

The study discovered that the media has an important influence in shaping perceptions of women's empowerment, with
both positive and negative effects detected. On the one hand, media campaigns and storylines highlighting women in
leadership positions have been effective in pushing for women's rights and confronting discriminatory behaviours. Social
media platforms have also promoted information exchange and the building of supportive networks for women's issues,
while mobile technology has enabled women in sub-Saharan Africa to get access to education, employment, and social
engagement. However, the study also emphasises the difficulties faced by mainstream media's limited image of women,
which frequently prioritises beauty and domesticity above professional successes. Furthermore, advertising and media
content may unintentionally perpetuate negative gender stereotypes, lowering women's self-esteem and goals.
Furthermore, social media platforms make women vulnerable to cyberbullying and harassment, resulting in unsafe digital
environments. Despite these obstacles, the study cites chances for change through programmes that promote media
literacy and activism, as well as structural reforms in media production and ownership, to develop more inclusive
depictions of women and advance gender equality in media narratives.

Conclusion

The role of media in shaping perceptions of women's empowerment is complex, with a mix of obstacles and possibilities
for transformation. This study has conducted a thorough examination of the literature, shedding light on the diverse ways
in which media shapes societal perceptions of gender equality. The media has made significant positive contributions by
amplifying the voices of women, bringing attention to gender inequality issues, and showcasing inspiring role models.
Media campaigns showcasing women in positions of power and the widespread use of social media platforms have
played a crucial role in promoting women's rights and facilitating public discussions on gender-related matters.
Nevertheless, the media has a tendency to reinforce stereotypes, marginalise women, and present obstacles like
cyberbullying and harassment in the digital realm. The issue of tokenism in media representation and the unequal gender
distribution in media ownership pose significant challenges to the goal of achieving gender equality.
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Despite these difficulties, there are chances for transformation. Efforts aimed at fostering media literacy and advocacy
have the potential to tackle detrimental stereotypes and foster a more inclusive and varied representation of women in the
media. Structural changes in media production and ownership, along with the increased representation of women in
decision-making roles, play a vital role in promoting gender equality in media narratives. Ultimately, it is crucial to
thoroughly analyse the impact of media on women's empowerment and take deliberate actions to promote gender
equality. By encouraging a thoughtful analysis of media content and supporting diverse portrayals, society can leverage
the influence of media to empower women and foster a fairer world.

References

Akhter, N., & Naheed, F. (2014). PERCEPTIONS OF EDUCATED WOMEN ABOUT THE ROLE OF MEDIA IN
WOMEN EMPOWERMENT. European Scientific Journal. 10. 1857-7881.
https://www.researchgate.net/publication/304115126 PERCEPTIONS_OF EDUCATED WOMEN_ABOUT
_THE_ROLE_OF MEDIA_IN_WOMEN_EMPOWERMENT

Cornwall, A. (2016b). Women’s Empowerment: What Works? Journal of International Development, 28(3), 342-359.
https://doi.org/10.1002/jid.3210

L. Das, P. Anand, A. Anjum, M. Aarif, N. Maurya and A. Rana, (2023). "The Impact of Smart Homes on Energy
Efficiency and Sustainability,” 2023 10th IEEE Uttar Pradesh Section International Conference on Electrical,
Electronics and Computer Engineering (UPCON), Gautam Buddha Nagar, India, 2023, pp. 215-220, doi:
10.1109/UPCON59197.2023.10434418.

Kadeswaran, S and Brindha, D and Jayaseelan, R (2020) Social Media as a Gateway for Accelerating Women
Empowerment. Parishodh Journal, IX (1. pp. 4876-4885. ISSN 2347-6648.
https://ir.psgcas.ac.in/id/eprint/131

Kausar, S., Igbal, S., & Shah, M. H. (2024). Role of E-Journalism in Creating Awareness regarding Gender Equality
and Women Empowerment among University Students in Pakistan. Journal of Development and Social
Sciences, 5(2), 25-30. https://doi.org/10.47205/jdss.2024(5-11-S)08

Kumar, N. D. J. S., & Shobana, N. D. D. (2023). A Study on Role of Women in Shaping Digital Marketing:
Empowerment and Innovation. International Journal of Advanced Research in Science, Communication and
Technology, 429-437. https://doi.org/10.48175/ijarsct-14062

Kumar, P., Maurya, N., Keerthiraj, Krishna, S. H., Manoharan, G., & Bharti, A. (2024). Evaluating the Impact of
Healthcare 4.0 on the Performance of Hospitals. Human Cancer Diagnosis and Detection Using Exascale
Computing, 1-17.

Kumari, Madhu. (2024). Social Media And Women Empowerment. International Journal of Scientific & Technology
Research. 9. 626-629.
https://www.researchgate.net/publication/378042467_Social_Media_And_Women_Empowerment

Lata, P., & Jukariya, T. (2018). Role of Media in Empowering Women. International Journal of Current Microbiology
and Applied Sciences, 7(04), 1618-1623. https://doi.org/10.20546/ijcmas.2018.704.182

Middleton, K., & Turnbull, S. (2021). How advertising got ‘woke’: The institutional role of advertising in the
emergence of gender progressive market logics and practices. Marketing Theory, 21(4), 561-578.
https://doi.org/10.1177/14705931211035163

Narayana, A., & Ahamad, T. (2016). Role of media in accelerating women empowerment. International Journal of
Advanced Education and Research. 1. 2455-5746.
https://www.researchgate.net/publication/303998838_Role_of media_in_accelerating_women_empowerment

Nirmala, Y. (2015). The role of community radio in empowering women in India. Media Asia, 42(1-2), 41-46.
https://doi.org/10.1080/01296612.2015.1072335

Porter, G., Hampshire, K., Abane, A., Munthali, A., Robson, E., De Lannoy, A., Tanle, A., & Owusu, S. (2019).
Mobile phones, gender, and female empowerment in sub-Saharan Africa: studies with African youth.
Information Technology for Development, 26(1), 180-193. https://doi.org/10.1080/02681102.2019.1622500

Rani, S., Maurya, N., Shaika, S., & Pankajam, A. (2022). Service Quality Perception in Private Banks: A Study with
Special Reference to Karur Vysya Bank Ltd. ECS Transactions, 107(1), 16803.

http://jier.org 1555


https://www.researchgate.net/publication/304115126_PERCEPTIONS_OF_EDUCATED_WOMEN_ABOUT_THE_ROLE_OF_MEDIA_IN_WOMEN_EMPOWERMENT
https://www.researchgate.net/publication/304115126_PERCEPTIONS_OF_EDUCATED_WOMEN_ABOUT_THE_ROLE_OF_MEDIA_IN_WOMEN_EMPOWERMENT
https://doi.org/10.1002/jid.3210
https://ir.psgcas.ac.in/id/eprint/131
https://doi.org/10.47205/jdss.2024(5-II-S)08
https://doi.org/10.48175/ijarsct-14062
https://www.researchgate.net/publication/378042467_Social_Media_And_Women_Empowerment
https://doi.org/10.20546/ijcmas.2018.704.182
https://doi.org/10.1177/14705931211035163
https://www.researchgate.net/publication/303998838_Role_of_media_in_accelerating_women_empowerment
https://doi.org/10.1080/01296612.2015.1072335

Journal of Informatics Education and Research
ISSN: 1526-4726
Vol 4 Issue 1 (2024)

Santoniccolo, F., Trombetta, T., Paradiso, M. N., & Rollg, L. (2023). Gender and Media Representations: A Review of
the Literature on Gender Stereotypes, Objectification and Sexualization. International Journal of
Environmental Research and Public Health/International Journal of Environmental Research and Public
Health, 20(10), 5770. https://doi.org/10.3390/ijerph20105770

Summers, K. H., Baird, T. D., Woodhouse, E., Christie, M. E., McCabe, J. T., Terta, F., & Peter, N. (2020). Mobile
phones and women’s empowerment in Maasai communities: How men shape women’s social relations and
access to phones. Journal of Rural Studies, 77, 126-137. https://doi.org/10.1016/j.jrurstud.2020.04.013

http://jier.org 1556


https://doi.org/10.3390/ijerph20105770
https://doi.org/10.1016/j.jrurstud.2020.04.013

